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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh Harga, Citra
Merek dan  Kualitas Produk terhadap Keputusan Pembelian produk layanan
IndiHome di Kota Medan. Populasi penelitian ini sebanyak 255.458 pengguna
produk layanan IndiHome Witel Medan. Sampel dalam penelitian ini sebanyak 89
orang pelanggan IndiHome kota Medan yang diambil menggunakan teknik sampling
purposive. Metode analisis data yang digunakan dalam penelitian ini adalah analisis
regresi linear berganda. Hasil pengujian secara parsial menunjukkan bahwa variabel
Harga tidak berpengaruh terhadap Keputusan Pembelian produk layanan IndiHome
di Kota Medan, sedangkan variabel Citra Merek dan Kualitas Produk berpengaruh
terhadap Keputusan produk layanan IndiHome di Kota Medan. Selanjutnya hasil uji
secara simultan yang menunjukkan bahwa Harga, Citra Merek dan Kualitas Produk
berpengaruh terhadap Keputusan Pembelian produk layanan IndiHome di Kota
Medan. Adjusted R Square menunjukkan bahwa variabel Harga, Citra Merek dan
Kualitas Produk dapat menjelaskan variasi terhadap variabel Keputusan Pembelian
adalah sebesar 82,4% dan sisanya sebesar 17,6% dijelaskan variabel lain yang tidak
diteliti dalam penelitian ini.

Kata Kunci: Keputusan Pembelian, Harga, Citra Merek, Kualitas Produk
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ABSTRACT

This study aims to find out and analyze the influence of Price, Brand Image and
Product Quality on purchase decisions of IndiHome service products in Medan City.
The Population of this research were 255.458 customers who used IndiHome service
products in Medan City. The sample in this study were 89 peoples taken by
purposive sampling technique. The data analysis method that used in this study was
multiple linear regression analysis. The result of partial testing showed that the Price
variable do not influence on Purchase Decision of IndiHome service products in
Medan City, while the Brand Image and Product Quality variables influence on
Purchase Decision of IndiHome service products in Medan City. Then the
simultancous test results showed that Price, Brand Image and Product Quality
influence on Purchase Decision of IndiHome service products in Medan City.
Adjusted R Square showed that 82,4% of purchase decision could be explained by
the variables of price, brand image and product quality, while the remaining 17,6 %
was explained by other factors excluded from this study.

Keywords: Purchase Decision, Price, Brand Image, Product Quality
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