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ABSTRAK

Penelitian 1n1 bertujuan untuk mengetahu1 dan menganalisis pengaruh Fear of
Missing Out (FoMO), Scarcity Marketing dan Viral Marketing terhadap Keputusan
Pembelian Generasi1 Z Pengguna TikTok Shop pada Kecamatan Medan Area.
Penelitian 1m1 adalah penelitian kuantitatif. Populasi dalam penelitian 1n1 adalah
Generasi Z pengguna TikTok Shop yang berdomisili di Kecamatan Medan Area, dan
teknik pengambilan sampel dalam penelitian 1n1 adalah teknik purposive sampling
dengan jumlah sampel sebanyak 97 responden. Analisis data dilakukan lewat PLS-
SEM dengan menggunakan soffware smart-PLS 3.0. Hasil penelitian menunjukkan
bahwa fear of missing out (FoMO) memiliki pengaruh posifif tetapi tidak signifikan
terhadap keputusan pembelian, untuk variabel viral marketing memiliki pengaruh
posifif dan signifikan terhadap keputusan pembelian, dan variabel scarcity marketing
memiliki pengaruh negatif tetapi tidak signifikan terhadap keputusan pembelian. Dan
nilai R-Square sebesar 0,495 menunjukkan bahwa variabel fear of missing out, viral
marketing dan scarcity marketing secara Bersama-sama mampu menjelaskan 49,5%
variasi, sedangkan 50,5% sisanya diyjelaskan oleh variabel lam di luar model penelitian
yang diteliti.

Kata Kunci : Fear of Missing Out (FoMO), Viral Marketing, Scarcity Marketing,

Keputusan Pembelian
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ABSTRACT

This study aims to determine and analyze the influence of Fear of Missing Out
(FoMO), Scarcity Marketing, and Viral Marketing on the Purchase Decisions of
Generation Z TikTok Shop users in Medan Area District. This study emploved a
quantitative research approach. The population consisted of Generation Z TikIok
Shop users residing in Medan Area District. The sampling technique used was
purposive sampling, resulting in a total of 97 respondents. Data were analyzed using
the Partial Least Squares Structural Equation Modeling (PLS-SEM) method with
SmartPLS 3.0 software. The results indicate that Fear of Missing Out (FoMO) has a
positive but insignificant effect on purchase decisions. Viral Marketing has a positive
and significant effect on purchase decisions, while Searcity Marketing has a negative
but insignificant effect on purchase decisions. Furthermore, the coefficient of
determination test (Adjusted R?) shows that the variables Fear of Missing Out (FoMO),
Viral Marketing, and Scarcity Marketing collectively explain 49.5% of the variance in
purchase decisions, while the remaining 50.5% is explained by other variables outside

the scope of this research model..

Keywords : Fear of Missing Out(FoMQO), Viral Marketing, Scarcity Marketing,
Purchase Decisions
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