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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh store
atmosphere, promosi, dan harga terhadap pembelian konsumen pada MR DIY Denai.
Jenis penelitian yang dilakukan adalah penelitian asosiatif dengan pendekatan
kuantitatif. Teknik pengambilan sampel yang digunakan yaitu teknik non probability
sampling dengan pendekatan perposive sampling dengan jumlah sampel sebanyak
100 responden yang didapatkan dengan rumus Lemeshow. Metode analisis data yang
digunakan dalam penelitian analis regresi linear berganda menggunakan program
SPSS. Hasil penelitian ini menunjukkan bahwa secara parsial variabel store
atmosphere berpengaruh positif dan signifikan terhadap keputusan pembelian
konsumen. promosi berpengaruh positif dan signifikan terhadap keputusan
pembelian, selanjutnya (Store Atmosphere, Promosi, dan Harga) berpengaruh positif
dan signifikan terhadap Keputusan Pembelian. Hasil (Adjusted R Square)
menunjukkan bahwa variabel store atmosphere, promosi, dan harga sebesar 83,5%
sedangkan sisanya yaitu 14,7% dijelaskan oleh faktor-faktor lain diluar model
penelitian yang tidak diteliti dalam penelitian tersebut.

Kata Kunci : Store Atmosphere, Promosi, Harga, Keputusan Pembelian
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ABSTRACT

This study aims to determine and analyze the effect of store atmosphere,
promotion, and price on consumer purchasing decisions at MR.DIY Denai. This
research employs an associative research design with a quantitative approach. The
sampling technique used was non-probability sampling with a purposive sampling
approach, involving 100 respondents determined using the Lemeshow formula. The
data were analyzed using multiple linear regression analysis with the assistance of
SPSS software. The results of the study indicate that, partially, the store atmosphere
variable has a positive and significant effect on consumer purchasing decisions. The
promotion variable also has a positive and significant effect on purchasing decisions.
Furthermore, simultaneously, store atmosphere, promotion, and price have a positive
and significant effect on purchasing decisions. The Adjusted R Square value shows
that the variables of store atmosphere, promotion, and price explain 83.5% of the
variation in purchasing decisions, while the remaining 16.5% is explained by other
factors outside the scope of this research.

Keywords: Store Atmosphere, Promotion, Price, Purchasing Decisions
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