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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh harga, promosi, dan kualitas
produk terhadap keputusan pembelian produk Uniglo di Kota Medan. Metode
penelitian yang digunakan adalah penelitian deskriptif kuantitatif dengan teknik
pengumpulan data melalui kuesioner. Sampel penelitian berjumlah 97 responden yang
merupakan konsumen Uniglo di Mall Delipark Medan meskipun kuesioner disebarkan
secara online, responden tetap dibatasi pada konsumen yang pernah berbelanja
langsung di store Uniglo Mall Delipark Medan, menggunakan teknik purposive
sampling. Data yang diperoleh dianalisis menggunakan program SPSS versi 25
melalui uji statistik deskriptif, uji kualitas data (validitas dan reliabilitas), uji asumsi
klasik, serta analisis regresi linear berganda. Hasil penelitian menunjukkan bahwa
secara parsial harga, promosi, dan kualitas produk berpengaruh signifikan terhadap
keputusan pembelian. Secara simultan, ketiga variabel independen tersebut juga
berpengaruh signifikan terhadap keputusan pembelian produk Uniglo. Nilai koefisien
determinasi (R?) sebesar (0,566 menunjukkan bahwa harga, promosi, dan kualitas
produk mampu menjelaskan keputusan pembelian sebesar 56,6%, sedangkan sisanya
dipengaruhi oleh faktor lain di luar model penelitian. Hasil penelitian ini diharapkan
dapat menjadi bahan pertimbangan bagi pihak Uniqlo dalam merumuskan strategi

pemasaran guna meningkatkan keputusan pembelian konsumen.

Kata Kunci : Harga, Promeosi, Kualitas Produk, dan Keputusan Pembelian
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ABSTRACT

This study aims to analyze the influence of price, promotion, and product quality on
purchasing decisions for Uniglo products in Medan City. The research method used
is quantitative descriptive research with data collection techniques through
questionnaires. The research sample consisted of 97 respondents who were Uniglo
consumers at Delipark Mall Medan. Although the questionnaire was distributed
online, respondents were still limited to consumers who had shopped directly at the
Uniglo store at Delipark Mall Medan, using a purposive sampling technique. The data
obtained were analyzed using the SPSS version 25 program through descriptive
statistical tests, data quality tests (validity and reliability), classical assumption tests,
and multiple linear regression analysis. The results showed that partially, price,
promotion, and product quality had a significant effect on purchasing decisions.
Simultaneously, the three independent variables also had a significant effect on
purchasing decisions for Uniglo products. The coefficient of determination (R?) value
of 0.566 indicates that price, promotion, and product quality were able to explain
purchasing decisions by 56.6%, while the rest was influenced by other factors outside
the research model. The results of this study are expected to be a consideration for
Uniglo in formulating marketing strategies to increase consumer purchasing

decisions.

Keywords: Price, Promotion, Product Quality, and Purchasing Decisions
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