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ABSTRAK

Penelitian ini bertujuan untuk mengetahui, menguji, dan menganalisis
pengaruh employer branding, employee engagement, dan komunikasi internal
terhadap retensi karyawan pada PT Top Remit. Jenis metode penelitian yang
digunakan adalah pendekatan kuantitatif. Populasi dalam penelitian ini adalah
karyawan PT Top Remit dengan jumlah responden sebanyak 92 orang. Teknik analisis
data yang digunakan dalam penelitian ini adalah analisis regresi linear berganda
dengan pengujian hipotesis uji statistik. Hasil penelitian menunjukkan bahwa secara
parsial variabel employee engagement dan komunikasi internal berpengaruh positif
dan signifikan terhadap retensi karyawan, sedangkan employer branding berpengaruh
positif namun tidak signifikan terhadap retensi karyawan. Secara simultan, variabel
employer branding, employee engagement, dan komunikasi internal berpengaruh
signifikan terhadap retensi karyawan. Hasil koefisien determinasi (R Square)
diperoleh sebesar 0,691, yang menunjukkan bahwa variabel employer branding,
employee engagement, dan komunikasi internal mampu menjelaskan retensi karyawan
sebesar 69,1%, sedangkan sisanya sebesar 30,9% dipengaruhi oleh variabel lain yang
tidak diteliti dalam penelitian ini.

Kata Kunci: Employer Branding, Engagement, Komunikasi, Retensi
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ABSTRACT

This study aims to determine, examine, and analyze the effect of employer
branding, employee engagement, and internal communication on employee retention
at PT Top Remit. This research employed a quantitative approach. The population of
this study consisted of employees of PT Top Remit, with a total of 92 respondents. The
data analysis technique used in this study was multiple linear regression analysis with
statistical hypothesis testing. The results show that partially, employee engagement
and internal communication have a positive and significant effect on employee
retention, while employer branding has a positive but insignificant effect on employee
retention. Simultaneously, employer branding, employee engagement, and internal
communication have a significant effect on employee retention. The coefficient of
determination (R Square) was 0.691, indicating that employer branding, employee
engagement, and internal communication explain 69.1% of employee retention, while
the remaining 30.9% is influenced by other variables not examined in this study.

Keywords: Employer Branding, Engagement, Communication, Retention
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