[1]

(2]

[3]

(4]

[5]

[6]

[7]

[8]

[9]

[10]

[11]

[12]

[13]

DAFTAR PUSTAKA

Suyash S. Tambe, Vivek Ambetkar, and Prathamesh Ambovkar, 2021, Potential
Customer Prediction, International Journal of Engineering and Management
Research, Vol. 11, Issue. 2, DOI: 10.31033/ijemr.11.2.14

Gozde Aslantas, Mustafacan Gencgul, Merve Rumelli, Mustata Ozsarac, Gozde
Bakirli, 2022, Customer Segmentation Using K-Means Clustering Algorithm and
RFM Model, Dokuz Evlul University Faculty of Engineering Journal of Science and
Engineering, Vol. 25, Issue. 74, 491-503, DOI: 10.21205/deufmd.2023257418.

P. Anitha, Malini M. Patil, 2019, RFM model for customer purchase behavior using
K-Means algorithm, Journal of King Saud University — Computer and Information
Sciences, 2022, Vol. 34, 1785-1792, DOL: 10.1016/].jksuci.2019.12.011.

Rendra Gustriansyah, Nazori Suhandi, Fery Antony, 2020, Clustering optimization in
RFM analysis based on k-means, Indonesian Journal of Electrical Engineering and
Computer Science, Vol. 18, No. 1, 470-477, DOIL: 10.11591/ijeecs.v18.i1.pp470-477
Riyan Pratama, Muhammad Izman Herdiansyah, Dedy Syamsuar, Ahmad Syazili,
2023, Prediksi Customer Retention Perusahaan Asuransi Menggunakan Machine
Learning, Jurnal SISFOKOM (Sistem Informasi dan Komputer), Vol. 12, No. 1, 96-
104, DOI: 10.32736/sisfokom.v12i1.1507

Gaurav Chawla, Vitor Miceli, 2019, Demand Forecasting and Inventory Management
for Spare Parts, MIT Global Scale Network, Available:
https://dspace.mit.edu/bitstream/handle/1721.1/121291/Chawla_Miceli_2019.pdf
Cisse Sory Ibrahima, Jianwu Xue, Thierno Gueye, 2021, Inventory Management and
Demand Forecasting Improvement of a Forecasting Model Based on Artificial Neural
Networks, Journal of Management Science & Engineering Research, Vol. 4, Issue. 2,
DOI: 10.30564/jmser.v4i2.3242

Bhuvana Adur Kannan, Ganesh Kodi, Oscar Padilla, Doug Gray, and Barry C Smith,
2020, Forecasting Spare Parts Sporadic Demand Using Traditional Methods and
Machine Learning A Comparative Study, SMU Data Science Review, Vol. 3, No. 2,
Article. 9, Available: https://scholar.smu.edu/datasciencereview/vol3/iss2/9/
Xiaotian Zhuang, Ying Yu, Aihui Chen, 2022, A combined forecasting method for
intermittent demand using the automotive aftermarket data, Data Science and
Management, Vol. 5, 43-56, DOL: 10.1016/j.dsm.2022.04.001

R. Ternero, J. P. Sepulveda-Rojas, M. Alfaro, G. Fuertes and M. Vargas, 2023,
INVENTORY MANAGEMENT WITH STOCHASTIC DEMAND: CASE STUDY
OF A MEDICAL EQUIPMENT COMPANY, South African Journal of Industrial
Engineering, Vol. 34 (1), 131-142, DOI: 10.7166/34-1-2668

Thanh Ho, Suong Nguyen, Huong Nguyen, Ngoc Nguyen, Dac-Sang Man, ThaoGiang
Le, 2023, An Extended RFM Model for Customer Behaviour and Demographic
Analysis in Retail Industry, Business Systems Research, Vol. 14 (1), 26-53, DOL:
https://doi.org/10.2478/bsrj-2023-0002

Yanuar Rafi Rahadian, Bambang Syairudin, 2020, Segmentation Analysis of Students
in X Course with RFM Model and Clustering, Faculty of Industrial Technology and
System, Institut Teknologi Sepuluh Nopember, Jurnal Sosial Humaniora, DOI:
10.12962/124433527.v0il.6776

Pinar Ozkan, Ipek Deveci Kocakoc, 2021, A Customer Segmentation Model Proposal
for Retailers: REM-V, Advances in global services and retail management, Vol. 2, 1—
12, DOL: https://www.doi.org/10.5038/9781955833035

© Karya Dilindungi UU Hak Cipta
1. Dilarang menyebarluaskan dokumen tanpa izin. 102

2. Dilarang melakukan plagiasi.

3. Pelanggaran diberlakukan sanksi sesuai peraturan UU Hak Cipta.



[14]

[15]

[16]

[17]

[18]

[19]

[20]

[21]

[22]

[23]

[24]

[25]

[26]

[27]

Chongkolnee Rungruang, Pakwan Riyapan, Arthit Intarasit, Khanchit Chuarkham,
Jirapond Muangprathub, 2023, RFM Model Customer Segmentation Based on
Hierarchical Approach Using FCA, DOI: 10.2139/ssrn.4416218

Tarek BELHADIJ, 2021, Customer Value Analysis Using Weighted RFM model:
Empirical Case Study, Abdelhafid Boussouf University Center, Mila, Algeria, Vol. 7,
No. 3, 932-948, https://www.asjp.cerist.dz/en/downArticle/196/7/3/170867

Saurabh Pradhan, Gokulananda Patel, Pankaj Priya, 2021, MEASURING
CUSTOMER LIFETIME VALUE: APPLICATION OF ANALYTIC HIERARCHY
PROCESS IN DETERMINING RELATIVE WEIGHTS OF LRFM, International
Journal of the Analytic Hierarchy Process, Vol. 13, Issue. 3, ISSN: 1936-6744, DOI:
https://doi.org/10.13033/ijahp.v13i3.892

Joze Martin Rozanec, Blaz Fortuna, Dujan Mladenic, 2022, Reframing Demand
Forecasting: A Two-Fold Approach for Lumpy and Intermittent Demand,
Sustainability, Vol. 14, 9295, DOL: https://doi.org/10.3390/su14159295

Zohar Neu, Ben Hicks & James Gopsill, 2024, Operating minimally intelligent agent
based manufacturing systems across the Average demand Interval — coefficient of
variation (ADI-CV) demand state space, Tavlor & Francis Group, Vol. 14, No. 1,
Article. 2323479, DOI: https://doi.org/10.1080/21693277.2024.2323479

Ali Khumaidi, Herry Wahyono, Risanto Darmawan, Harry Dwiyana Kartika, Nuke L
Chusna, Muhammad Kaisar Fauzy, 2023, RFM-AR Model for Customer
Segmentation using K-Means Algorithm, E3S Web of Conferences, Vol. 465, Article.
02005, DOL: https://doi.org/10.105 1/e3scont/202346502005

Defa lhsan Ramadhan, Budi Santoso, 2020, Analisis Kinerja Peramalan dan
Klasifikasi Permintaan Auto Parts Berbasis Data Mining”, Jurnal Teknik ITS, Vol. 9,
No. 2, ISSN: 2337-3539 (2301-9271 Print), DOI: 10.12962/j23373539.v9i2.54168
Craig Starbuck, 2023, The Fundamentals of People Analytics With Applications in R,
Springer, ISBN 978-3-031-28674-2, DOL: https://doi.org/10.1007/978-3-031-28674-
2_1

Lin Lang, Shuang Zhou, Minjuan Zhong, Guang Sun, Bin Pan and Peng Guo, 2023,
A Big Data Based Dynamic Weight Approach for RFM Segmentation, Tech Science
Press Computers, Materials & Continua (TSP-CMC), Vol. 74, No. 2, DOL
10.32604/cmc.2023.023596

Yihang Dong, 2023, Descriptive Statistics and Its Applications, Highlights in Science,
Engineering and Technology AMMMP, Vol. 47, DOIL: 10.54097/hset.v47i.8159
Hamed Taherdoost, 2020, Different Types of Data Analysis; Data Analysis Methods
and Techniques in Research Projects, International Journal of Academic Research in
Management (IJARM), Vol. 9, No. 1, [1-9, ISSN: 2296-1747, DOI:
https://ssrn.com/abstract=4178680

Mohaiminul Islam, 2020, Data Analysis: Types, Process, Methods, Techniques and
Tools, International Journal on Data Science and Technology, Vol. 6, No. 1, 10-15,
DOI: 10.11648/].1jdst.20200601.12

Victor Hugo Antonius, Devi Fitrianah, 2024, Enhancing Customer Segmentation
Insights by using RFM + Discount Proportion Model with Clustering Algorithms,
(IJACSA) International Journal of Advanced Computer Science and Applications, Vol.
15, No. 3, DOL: https://www.ijacsa.thesai.org

Inanc KABASAKAL, 2020, Customer Segmentation Based On Recency Frequency
Monetary Model: A Case Study in E-Retailing, BILISIM TEKNOLOJILERI DERGISI,
DOI: 10.17671/gazibtd. 570866

© Karya Dilindungi UU Hak Cipta
1. Dilarang menyebarluaskan dokumen tanpa izin. 103

2. Dilarang melakukan plagiasi.

3. Pelanggaran diberlakukan sanksi sesuai peraturan UU Hak Cipta.



(28]

[29]

[30]

Amit Kumar, Dr. A. C Shukla, 2022, Selective Inventory Control Using ABC And
FSN Analysis in Retail Sector: A Case Study, International Journal for Research in
Applied Science & Engineering Technology (IJRASET), Vol. 10, DOL
https://doi.org/10.22214/ijraset.2022.43648

Abdolmajid Imani, Meysam Abbasi, Farahnaz Ahang, Hassan Ghaffari,
MohamadMehdi, 2022, Customer Segmentation to Identify Key Customers Based on
RFM Model by Using Data Mining Techniques, International Journal of Research in
Industrial Engineering, Vol. 11, No. 1, DOIL: 10.22105/riej.2021.291738.1229

Asmat Ullah, Muhammad Ismail Mohmand, Hameed Hussain, Sumaira Johar, Inayat
Khan, Shafiq Ahmad, Haitham A. Mahmoud and Shamsul Huda, 2023, Customer
Analysis Using Machine Learning-Based Classification Algorithms for Effective
Segmentation Using Recency, Frequency, Monetary, and Time, Sensors, Vol. 23 (6),
3180, DOL: https://doi.org/10.3390/s2306318

© Karya Dilindungi UU Hak Cipta
1. Dilarang menyebarluaskan dokumen tanpa izin. 104.

2. Dilarang melakukan plagiasi.

3. Pelanggaran diberlakukan sanksi sesuai peraturan UU Hak Cipta.



