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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh store
atmosphere, harga, dan keragaman produk terhadap keputusan pembelian pada
Wizzmie Medan melalui minat beli sebagai variabel mediasi. Dalam penelitian ini,
teknik pengambilan sampel yang digunakan adalah sampling accidental, dengan
metode nonprobability sampling, dan jumlah sampel berjumlah 96 sampel yang
ditentukan menggunakan rumus /emeshow. Metode analisis data yang digunakan
adalah SEM-PLS, yang diolah dengan aplikasi SmartPLS 4.0. Hasil analisis
menunjukkan bahwa store atmosphere dan keragaman produk berpengaruh terhadap
minat beli, sedangkan harga tidak berpengaruh terhadap minat beli. Store atmosphere
dan harga tidak berpengaruh terhadap keputusan pembelian, sedangkan keragaman
produk berpengaruh terhadap keputusan pembelian. Minat beli berpengaruh terhadap
keputusan pembelian. Store Atmosphere, harga, dan keragaman produk tidak
berpengaruh terhadap keputusan pembelian melalui minat beli sebagai variabel
mediasi. R Square adjusted 1 bernilai 0,574 berarti variabel store atmosphere, harga,
dan keragaman produk mampu menjelaskan variabel minat beli sebesar 57,4%,
sedangkan 42,6% dijelaskan oleh variabel lainnya yang tidak diteliti dalam penelitian
ini. Sedangkan R-Square adjusted 2 bernilai 0,770 berarti variabel store atmosphere,
harga, dan keragaman produk mampu menjelaskan variabel keputusan pembelian
sebesar 77%, sedangkan 23% dijelaskan oleh variabel lamnya yang tidak diteliti dalam

penelitian ini.

Kata Kunci : Store Atmosphere, Harga, Keragaman Produk, Keputusan Pembelian,
Minat Beli
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ABSTRACT

The study aimed to investigate the influence of store atmosphere, price, and
product variety on purchasing decisions at Wizzmie Medan, with purchase intention
as a mediating variable. In this study, the sampling technique used is accidental
sampling with a non-probability sampling method, and the total number of samples is
96, determined using the Lemeshow formula. The data analysis method applied is
SEM-PLS, processed using the SmartPLS 4.0 software. The analysis results show that
store atmosphere and product variety significantly influence purchase intention, while
price has no significant effect on purchase intention. Store atmosphere and price do
not have a significant influence on purchasing decisions, whereas product variety
does. Purchase intention has a significant influence on purchasing decisions. Store
atmosphere, price, and product variety do not affect purchasing decisions through
purchase intention as a mediating variable. The adjusted R-Square value of 0.574
indicates that the variables store atmosphere, price, and product variety are able to
explain 57.4% of the variance in purchase intention, while the remaining 42.6% is
explained by other variables not examined in this study. Meanwhile, the adjusted R-
Square value of 0.770 shows that store atmosphere, price, and product variety can
explain 77% of the variance in purchasing decisions, while the remaining 23% is

explained by other unexamined variables.

Keywords: Store Atmosphere, Price, Product Variety, Purchase Decision, Purchase

Intention
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