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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh kualitas
produk, harga, dan brand ambasador terhadap keputusan pembelian dengan minat beli
sebagai intervening. Populasi yang digunakan dalam penelitian ini sebanyak 380
orang. Metode pengumpulan data yang digunakan adalah kuesioner dan diperoleh dari
100 mahasiwa Universitas Mikroskil yang menjadi objek penelitian. Jenis penelitian
yang digunakan adalah penelitian kuantitatif asosiatif. Hasil analisis menunjukan
bahwa kualitas produk tidak berpengaruh secara parsial terhadap minat beli. Harga dan
brand ambassador berpengaruh positif dan signifikan terhadap minat beli. Minat beli
dan brand ambassador tidak berpengaruh secara parsial terhadap keputusan
pembelian. Kualitas produk dan harga berpengaruh positif dan signifikan terhadap
keputusan pembelian. Minat beli tidak dapat menjadi mediasi antara kualitas produk
dan keputusan pembelian, harga dan keputusan pembelian, brand ambassador dan
keputusan pembelian. Hasil Adjusted R-Square menjelaskan bahwa Minat beli (Z)
memiliki dipengaruhi sebesar 47,9% oleh variabel yang diteliti dan 52,1% dipengaruhi
oleh faktor yang tidak diteliti serta Keputusan Pembelian (Y) dipengaruhi sebesar
25,5% oleh variabel yang diteliti dan 74,6% dipengaruhi oleh faktor yang tidak diteliti.

Kata Kunci : kualitas produk, harga, brand ambassador, minat beli, keputusan
pembelian
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Wk = F

ABSTRACT

This study aims to determine and analyze the influence of product quality,
price, and brand ambassadors on purchasing decisions with buying interest as an
intervention. The population used in this study is 380 people. The data collection
method used is a questionnaire and was obtained from 100 Mikroskil University
students who were the subjects of the research. The type of research used is associative
quantitative research. The results of the analysis showed that product quality had no
partial effect on buying interest. Price and brand ambassador had a positive and
significant effect on buying interest. Buying interest and brand ambassador have no
partial effect on the purchase decision, product quality and price have a positive and
significant effect on the purchase decision. Buying interest cannot be a mediator
between product quality and purchase decision, price and purchase decision, brand
ambassador and purchase decision. The results of Adjusted R-Square explained that
purchase intention (£) is influenced of 47.9% by the variables studied and 52.1% were
influenced by factors that were not researched and Purchase Decision (Y) is influenced
by 25.5% by the variables studied and 74.6% influenced by factors that were not
studied.

Keywords : product quality, price, brand ambassador, purchase decisions, purchase
intention
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