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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh Kualitas
Produk, Harga, dan Promosi Terhadap Keputusan Pembelian Konsumen Lazada
pada Anak Kost Kelurahan Sei Rengas 1. Penelitian ini menggunakan teknik
Probability Sampling dengan pendekatan Proportionate Stratified Random
Sampling dilakukan dengan penyebaran kuesioner secara online terhadap 110
sampel yaitu Anak Kost Kelurahan Sei Rengas 1. Metode analisis data yang
digunakan dalam penelitian ini adalah regresi liniear berganda. Pengujian Secara
parsial Promosi berpengaruh terhadap keputusan pembelian konsumen lazada
pada anak kost kelurahan Sei Rengas 1, sedangkan variabel kualitas produk dan
harga tidak berpengaruh terhadap keputusan pembelian konsumen lazada pada
anak kost kelurahan Sei Rengas 1. Selanjutnya secara simultan variabel kualitas
produk, harga, dan promosi berpengaruh terhadap keputusan pembelian lazada
pada anak kost kelurahan Sei Rengas 1. Hasil Koefisien Determinasi tersebut
dapat dilihat dari Adjusted R Square sebesar 0,823 yang menunjukkan seberapa
besar proporsi dan total variasi Keputusan Pembelian mampu menjelaskan
Kualitas Produk, Harga dan Promosi sebesar 82,3% dan sisanya sebesar 17,8%
dipengaruhi oleh variabel lain yang tidak diteliti dalam penelitian ini.

Kata Kunci: Kualitas Produk, Harga, Promosi, Keputusan Pembelian
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ABSTRACT

This research aims to determine and analyze the influence of Product Quality,

Price and Promotion on Lazada Consumer Purchasing Decisions among
Boarding School Children in Sei Rengas Village 1. This research uses

Probability Sampling techniques with a Proportionate Stratified Random

Sampling approach which is carried out by distributing questionnaires online to

110 samples namely Boarding School Children in Sei Rengas Village 1. The data
analysis method used in this research is multiple linear regression. Partial
testing of the Promotion variable influences the purchasing decisions of Lazada
consumers in the boarding house children of Sei Rengas 1 subdistrict, while the
product quality and price variables do not influence the purchasing decisions of
Lazada consumers in the boarding house children of Sei Rengas I subdistrict.

Furthermore, simultaneously the product quality, price and promotions
influence Lazada purchasing decisions among boarding house children in Sei
Rengas 1. The results of the Coefficient of Determination can be seen from the
Adjusted R Square of 0.823 which shows how large the proportion and total
variation in Purchasing Decisions can explain Product Quality, Price and
Promotion by 82.3% and a portion of 17.8% was influenced by other variables
not examined in this study.

Keywords: Product Quality, Price, Promotion, Purchasing Decisions
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