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ABSTRAK

Penelitian dilakukan dengan tujuan untuk mengetahui dan menganalisis
pengaruh antara Kualitas Produk, Citra Merek dan Harga terhadap Keputusan
Pembelian dengan Minat Beli sebagai variabel intervening. Penelitian ini membuat
PT. Indo Kencana Niaga memiliki pemahaman mendalam terkait aspek kualitas
produk dapat menjadi faktor utama yang memengaruhi keputusan pembelian dan
bagaimana minat beli dapat memediasi hubungan antara kualitas produk dan citra
merek. Hal ini diharapkan dapat membantu perusahaan merancang strategi pemasaran
yang lebih efektif. Hasil penelitian menunjukkan bahwa kualitas produk secara
langsung berpengaruh positif dan signifikan, citra merek secara langsung tidak
berpengaruh, harga secara langsung tidak berpengaruh terhadap keputusan pembelian
pada PT. Indo Kencana Niaga. Kualitas produk secara langsung berpengaruh positif
dan signifikan, citra merek secara langsung berpengaruh positif dan signifikan, harga
secara langsung berpengaruh positif dan signifikan terhadap minat beli pada PT. Indo
Kencana Niaga. Minat beli mampu memediasi sebagian hubungan antara kualitas
produk dan keputusan pembelian pada PT. Indo Kencana Niaga. Minat beli mampu
memediasi penuh hubungan antara citra merek dan keputusan pembelian pada PT.
Indo Kencana Niaga. Minat beli tidak mampu memediasi hubungan antara harga dan
keputusan pembelian pada PT. Indo Kencana Niaga. Minat beli secara langsung
berpengaruh signifikan dan positif terhadap keputusan pembelian pada PT. Indo
Kencana Niaga.

Kata Kunci : Kualitas produk, Citra Merek, Harga, Keputusan Pembelian, Minat Beli
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ABSTRACT

The research was conducted with the aim of finding out and analyzing the
influence of Product Quality, Brand Image and Price on Purchase Decisions with
Buying Interest as an intervening variable. This research made PT. Indo Kencana
Niaga has a deep understanding of the aspect of product quality can be the main factor
influencing purchasing decisions and how buying interest can mediate the relationship
between product quality and brand image. This is expected to help companies design
more effective marketing strategies. The results of the study show that product quality
directly has a positive and significant effect, brand image directly has no effect, price
directly has no effect on purchase decisions at PT. Indo Kencana Niaga. Product
quality directly has a positive and significant effect, brand image directly has a positive
and significant effect, price directly has a positive and significant effect on buying
interest in PT. Indo Kencana Niaga. Buying interest is able to mediate part of the
relationship between product quality and purchase decisions at PT. Indo Kencana
Niaga. Buying interest is able to fully media mediate the relationship between the
brand image and the purchase decision at PT. Indo Kencana Niaga. Buying interest 1s
not able to mediate the relationship between price and purchase decision in PT. Indo
Kencana Niaga. Direct buying interest has a significant and positive effect on purchase
decisions at PT. Indo Kencana Niaga.

Keywords : Quality Product, Brand Image, Price, Purchase Decisions, Buying
Interest
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