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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh
kualitas produk, kualitas pelayanan, dan harga terhadap minat beli ulang melalui
kepuasan pelanggan sebagai variabel mediasi pada kopi Janji Jiwa Centre Point
Medan. Dalam penelitian ini, teknik pengambilan sampel purposive sampling
digunakan, metode nomnprobability sampling, dan jumlah sampel berjumlah 100
sampel yang ditentukan menggunakan rumus /emeshow. Metode analisis data yang
digunakan adalah SEM-PLS, yang diolah dengan aplikasi SmartPLS 4.0. Hasil
analisis menunjukkan bahwa kualitas produk, kualitas pelayanan, dan harga tidak
berpengaruh terhadap minat beli ulang. Kualitas produk dan harga berpengaruh
terhadap kepuasan pelanggan, sedangkan kualitas pelayanan tidak berpengaruh
terhadap kepuasan pelanggan. Secara tidak langsung, kepuasan pelanggan mampu
memediasi pengaruh antara kualitas produk dan harga terhadap minat beli ulang.
Namun, kepuasan pelanggan tidak mampu memediasi pengaruh antara kualitas
pelayanan terhadap minat beli ulang. Hasil R-square adjusted 1 sebesar 0,635 artinya
variabel minat beli ulang mampu dijelaskan oleh kualitas produk, kualitas pelayanan,
dan harga sebesar 63,5%, sedangkan 36,5% dijelaskan oleh variabel lainnya yang
tidak diteliti dalam penelitian ini. Hasil R-square adjusted 2 sebesar 0,720 artinya
variabel kepuasan pelanggan mampu dijelaskan oleh kualitas produk, kualitas
pelayanan, dan harga sebesar 72%, sedangkan 28% dijelaskan oleh variabel lainnya
yang tidak diteliti dalam penelitian ini.

Kata Kunci : Kualitas Produk, Kualitas Pelayanan, Harga, Minat Beli Ulang,
Kepuasan Pelanggan.
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ABSTRACT

The study aimed to investigate the impact of product quality, service quality,
and price on repeat purchasing intention through customer satisfaction as a
mediating variable at Janji Jiwa Centre Point Medan. A sample of 100 respondents
was collected using purposive sampling and nonprobability sampling techniques.
The Structural Equation Modeling with Partial Least Squares (SEM-PLS) method
was emploved for data analysis. The results revealed that product quality, service
quality, and price did not significantly affect repeat purchasing intention. Product
quality and price had a significant effect on customer satisfaction, while service
quality did not have a significant effect on customer satisfaction. Indirectly, customer
satisfaction mediated the effect of product quality and price on repeat purchasing
intention, but not the effect of service quality. The R-square adjusted value of 0.635
indicated that variability in repeat purchasing intention could be explained by
product quality, service quality, and price to the extent of 63.5%. The remaining
36.5% was explained by other variables not included in the study. The R-square
adjusted value of 0.720 indicated that variability in customer satisfaction could be
explained by product quality, service quality, and price to the extent of 72%. The
remaining 28% was explained by other variables not included in the study.

Keywords : Product Quality, Service_Quality, Price, Repeat Purchasing Intention,
Customer_Satisfaction.
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