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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh brand image, promosi
dan harga terhadap keputusan pembelian Teh Pucuk Harum (studi kasus pada
Mahasiswa Program Studi Manejemen Fakultas Bisnis Universitas Mikroskil).
Penelitian ini memnggunkan teknik purposive sampling dilakukan dengan
penyebaran kuesioner secara online menggunakan google form terhadap 97 sampel
yaitu pada mahasiswa Program Studi Manajemen Fakultas Bisnis Universitas
Mikroskil. Metode analisis data yang digunakan adalah regresi linier berganda. Hasil
pengujian secara parsial (Uji t) menunjukkan bahwa variabel brand image
berpengaruh terhadap - keputusan pembelian, promosi berpengaruh terhadap
keputusan pembelian dan harga berpengaruh terhadap keputusan pembelian. Secara
simultan  brand image, promosi, dan harga bepengaruh terhadap keputusan
pembelian. Keputusan pembelian dipengaruhi oleh brand image, promosi dan harga
sebesar 63.2%, sedangkan sisanya sebesar 36.8% dijelaskan oleh pengaruh faktor
lain atau variabel lain diluar model yang tidak diteliti dalam penelitian ini.

Kata Kunci : Brand Image, Promosi, Harga, Keputusan Pembelian
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ABSTRACT

This study aims to determine the Influence of brand image, promotion and
price on the purchase decision of Teh Pucuk Harum (Case Study on Students of the
Management Study Program, Faculty of Business, Mikroskil University). The study
using the purposive sampling was carried out by distributing questionaires online
using google forms on 97 samples, namely in students of the Management Study
Program, Faculty Business, Mikroskil University. The data analysis method used is
multiple linear regression. Partial test results (Test t) show that the Variables of
brand image affect purchasing decision, promotion affect purchasing decision, and
price affect purchasing decision. Simultaneously, brand image, promotion, and price
han an effect on purchasing decision. Purchasing decision were influenced by brand
image, promotion, and price by 63.2%, while the remaining 36.8% was explained by
the influence of other factors or other variables outside the model that were not
studied in this study.

Keywords : Brand Image, Promotion, Price, Purchase Decision
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