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ABSTRAK

Penelitian ini bertujuan untuk mengetahui Pengaruh Inovasi Produk, Citra Merek,
Harga dan Kualitas Produk Terhadap Keputusan Pembelian Handphone OPPO (Studi
Kasus Mahasiswa Fakultas Bisnis Universitas Mikroskil Medan), baik secara simultan
maupun parsial. Jenis penelitian yang digunakan dalam penelitian ini adalah penelitian
deskriptif kuantitatif. Populasi pada penelitian ini adalah Mahasiswa Fakultas Bisnis
Universitas Mikroskil. Teknik pengambilan sampel menggunakan nonprobability
sampling dengan jumlah sampel sebanyak 96 responden. Metode analisis data yang
digunakan adalah analisis regresi linear berganda. Berdasarkan hasil penelitian
diperoleh bahwa variabel Inovasi Produk dan Kualitas Produk secara parsial
berpengaruh terhadap keputusan pembelian, sedangkan variabel Citra Merek dan
Harga secara parsial tidak berpengaruh terhadap keputusan pembelian. Secara
simultan menunjukkan bahwa variabel Inovasi Produk, Citra Merek, Harga dan
Kualitas Produk berpengaruh terhadap keputusan pembelian Handphone OPPO (Studi
Kasus Mahasiswa Fakultas Bisnis Universitas Mikroskil Medan). Nilai koefisien
determinasi (adjusted R°) yang diperoleh sebesar 56,0 % sedangkan sisanya sebesar
44,0 % dipengaruhi oleh variabel lain yang tidak diteliti dalam penelitian.

Kata Kunci: Inovasi Produk, Citra Merek, Harga, Kualitas Produk, Keputusan
Pembelian

© Karya Dilindungi UU Hak Cipta
1. Dilarang menyebarluaskan dokumen tanpa izin.

2. Dilarang melakukan plagiasi.

3. Pelanggaran diberlakukan sanksi sesuai peraturan UU Hak Cipta.



ABSTRACT

This study aims to determine the influence of product innovation, brand image, price
and product quality on the purchase decision of OPPO Handphone (Case Study of
Business Faculty Students Mikroskil University Medan), either simultaneously or
partially. The type of research used in this research is descriptive quantitative
research. The population in this study were students of the Faculty of Business,
University of Mikroskil. The sampling technique used was non-probability sampling
with a total sample of 96 respondents. The data analysis method used is multiple linear
regression analysis. Based on the result of the study, it was found that the Product
Innovation and Product Quality variables partially influenced purchasing decisions,
while the Brand Image and Price variables partially had no effect on purchasing
decisions. Simultaneously shows that the variables of Product Innovation, Brand
Image, Price and Product Quality have an effect on the purchase decision of OPPO
Handphone (Case Study of Business Faculty Students Mikroskil University Medan).
The value of the coefficient of determination (adjusted R2) obtained is 56,0% while the
remaining 44,0% is influenced by other variables not examined in the study.

Keywords: Product Innovation, Brand Image, Price, Product Quality, Purchase
Decision
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