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ABSTRAK

Tujuan dalam penelitian ini adalah mengetahui dan menganalisis Pengaruh
Citra Merek, Kualitas Produk, Promosi dan Harga Terhadap Keputusan Pembelian
Produk Pasta Gigi Pepsodent di Kota Binjai secara parsial maupun secara simultan.
Teknik pengambilan sampel menggunakan metode accidental sampling dengan
jumlah sampel sebanyak 96 responden. Metode analisis data menggunakan analisis
regresi linear berganda. Berdasarkan penelitian diperoleh bahwa variabel citra merek
secara parsial tidak berpengaruh terhadap keputusan pembelian, sedangkan variabel
kualitas produk, promosi dan harga secara parsial berpengaruh terhadap keputusan
pembelian. Namun, secara simultan variabel citra merek, kualitas produk, promosi dan
harga berpengaruh terhadap keputusan pembelian. Hasil koefisien determinasi adalah
sebesar 77.3%. Hal ini menunjukkan bahwa variabel yang terdiri dari citra merek,
kualitas produk, promosi dan harga mampu menjelaskan variabel keputusan
pembelian sebesar 77.3%, sementara sisanya sebesar 22.7% dijelaskan oleh variabel
lainnya yang tidak diteliti dalam penelitian ini.

Kata Kunci : Keputusan Pembelian , Citra Merek, Kualitas Produk, Promosi, Harga
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ABSTRACT

The purpose of this study was to identify and analyze the influence of brand
image, product quality, promotion and price on purchasing decisions for Pepsodent
Toothpaste in Binjai City partially or simultaneously. The sampling technique used
the accidental sampling method with a total sample of 96 respondents. Methods of
data analysis using multiple linear regression analysis. Based on the research, it was
found that brand image variables partially did not influence purchasing decisions,
while product quality, promotion and price variables partially influenced purchasing
decisions. However, simultaneously brand image, product quality, promotion and
price variables influence purchasing decisions. The result of the coefficient of
determination is 77.3%. This shows that the variables consisting of brand image,
product quality, promotion and price are able to explain the purchasing decision
variable by 77.3%, while the remaining 22.7% is explained by other variables not
examined in this study.

Keywords : Purchase Decision, Brand Image, Product Quality, Promotion, Price
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