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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan pengaruh harga, citra
merek, dan kualitas produk terhadap keputusan pembelian sepeda Toko Sepeda
Rodalink Medan. Jenis penelitian yang digunakan adalah penelitian asosiatif.
Sampel yang didapatkan pada penelitian ini adalah pelanggan Toko Sepeda
Rodalink sebanyak 196 orang. Teknik pengambilan sampel menggunakan metode
accidental sampling dengan secara kebetulan. Teknik pengumpulan data dengan
menggunakan kuesioner yang telah diuji validitas dan realibilitasnya. Berdasarkan
hasil penelitian secara parsial hasil uji t menunjukkan harga dan kualitas produk
berpengaruh terhadap keputusan pembelian. Sedangkan citra merek tidak
berpengaruh signifikan terhadap keputusan pembelian. Secara simultan, variabel
harga, citra merek dan kualitas produk berpengaruh terhadap keputusan
pembelian. Nilai Koefisien Determinasi (adjusted R square) sebesar 0,493 atau
49,3% yang berarti bahwa variabel harga , citra merek, dan kualitas produk
mampu menjelaskan variabel terikat keputusan pembelian pada Toko Sepeda
Rodalink Medan, sedangkan sisanya 50,7% dijelaskan oleh variabel lain yang
tidak diteliti pada penelitian ini.

Kata Kunci : Harga, Citra Merek, Kualitas Produk dan Keputusan Pembelian
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ABSTRACT

This research aims to determine The Influence Of Price, Brand Image, and
Product Quality On The Decision To Purchase Bicycle at Rodalink Bike Shop
Medan. The type of research used is associative research. The Sampel in this
study were Rodalink Bike Shop customers as many as 196 people. The sampling
technique used the accidental sampling method by chance. The technique of
collection data usues a questionnaires that have been tested for validity and
reliability. Based on the results of the research partially the results of the t-test
showed that price and product quality had an effect on purchasing decisions.
While brand image has no significant effect on purchasing decisions.
Simultaneously, the variables of price, brand image and product quality have an
effect on purchasing decisions. The value of the coefficient of determination
(adjusted R square) is 0.493 or 49.3%, which means that the variables price, brand
image, and product quality are able to explain the dependent variable of
purchasing decisions at the Rodalink Bike Shop Medan, while the remaining
50.7% is explained by other variables. not investigated in this study.

Keywords : Price, Brand Image, Product Quality and The Decision to Purchase
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