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EVALUASI PENERIMAAN TIKTOK SHOP PADA GENERASI Z DI KOTA
MEDAN MENGGUNAKAN MODEL UTAUT2

Abstrak

Penelitian ini bertujuan untuk menguji faktor-faktor vang memengaruhi penerimaan
TikTok Shop pada Generasi Z di Kota Medan menggunakan model UTAUT2.
Dilatarbelakangi oleh pesatnya pertumbuhan TikTok Shop sebagai platform social
commerce di Indonesia, namun masih terbatas penelitian vang mengkaji faktor-faktor
penerimaan teknologi pada segmen Generasi Z, khususnva di kota Medan. Penelitian
menggunakan pendekatan kuantitatif dengan metode survei terhadap 388 responden
Generasi Z berusia 18-29 tahun vang berdomisili di Kota Medan dan pernah melakukan
pembelian melalui TikTok Shop. Data dianalisis menggunakan Structural Equation
Modeling-Partial Least Squares (SEM-PLS) dengan perangkat lunak SmartPLS 4, serta
pengujian moderasi menggunakan Multi-Group Analysis (MGA) terhadap variabel Gender
dan Experience. Hasil penelitian menunjukkan balwa Performance Expectancy, Effort
Expectancy, Social Influence, Facilitating Conditions, Price Value, dan Habit
berpengaruh positif dan signifikan terhadap Behavioral Intention, sedangkan Hedonic
Motivation tidak berpengaruh signifikan. Sementara itu, Facilitating Conditions, Habit,
dan Behavioral Intention terbukti berpengaruh positif dan signifikan terhadap Use
Behavior. Hasil uji moderasi membuktikan bahwa Gender memoderasi hubungan
Facilitating Conditions dan Hedonic Motivation terhadap Behavioral Intention, serta
Habit terhadap Use Behavior dengan pengaruh lebih kuat pada perempuan. Experience
memoderasi hubungan Facilitating Conditions terhadap Behavioral Intention dan
Behavioral Intention terhadap Use Behavior dengan pengaruh lebih kuat pada pengguna
berpengalaman. Penelitian ini berkontribusi dalam pengembangan model UTAUT?2 pada
konteks social commerce dan implikasi praktis bagi pengembang platform dalam
meningkatkan penerimaan pengguna.

Kata kunci: TikTok Shop, Generasi Z;, UITAUI2; Penerimaan Teknologi; Social

Commerce
Abstract

This study aims to examine the factors influencing user acceptance of TikTok Shop among
Generation Z in Medan City using the UTAUT2 model. This study was motivated by the
rapid growth of TikTok Shop as a social commerce platform in Indonesia. However,
studies examining the factors influencing technology acceptance among Generation Z,
particularly in Medan City, remain limited. This study employved a quantitative approach
using a survey method administered to 388 Generation Z respondents aged 18—29 vears
who reside in Medan City and have made purchases through TikTok Shop. The data were
analyzed using Structural Equation Modeling—Partial Least Squares (SEM-PLS) with
SmartPLS 4 software, and moderation testing was conducted using Multi-Group Analysis
(MGA) on the Gender and Experience variables. The results indicate that Performance
Expectancy, Effort Expectancy, Social Influence, Facilitating Conditions, Price Value, and
Habit have a positive and significant effect on Behavioral Intention, whereas Hedonic
Motivation has no significant effect. Meanwhile, Facilitating Conditions, Habit, and
Behavioral Intention have a positive and significant effect on Use Behavior. Moderation
test results demonstrate that gender moderates the relationships between Facilitating
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Conditions and Hedonic Motivation with Behavioral Intention, as well as the relationship
between Habit and Use Behavior, with stronger effects among females. Experience
moderates the relationship between Facilitating Conditions and Behavioral Intention and
the relationship between Behavioral Intention and Use Behavior, with stronger effects
among experienced users. This study contributes to the development of the UTAUT2 model
in the context of social commerce and provides practical implications for platform
developers in improving user acceptance.

Keywords: TikTok Shop; Generation Z; UITAUT2; Technology Acceptance; Social

Commerce
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