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ABSTRAK

Perkembangan media sosial telah mengubah strategi pemasaran perusahaan, termasuk
dalam memanfaatkan TikTok sebagai media promosi untuk meningkatkan penjualan.
Penelitian ini1 bertujuan menganalisis efektivitas kampanye pemasaran melalui iklan
media sosial TikTok dalam meningkatkan penjualan produk fashion Jiniso Jeans serta
mengidentifikasi dimensi model AIDA yang paling berpengaruh terhadap keputusan
pembelian konsumen. Penelitian menggunakan metode deskriptif dengan pendekatan
kualitatif yang didukung data kuantitatif. Analisis data dilakukan menggunakan
statistik deskriptif berdasarkan model AIDA yang meliputi attention, interest, desire,
dan action. Hasil penelitian menunjukkan bahwa kampanye iklan TikTok memberikan
pengaruh  positif - terhadap keputusan pembelian dan berkontribusi dalam
meningkatkan penjualan produk Jiniso Jeans. Seluruh dimensi AIDA memperoleh
penilaian pada kategori efektif, dengan dimensi atfention menjadi aspek yang paling
dominan dalam menarik perhatian konsumen pada tahap awal sebelum mendorong
ketertarikan, keinginan, dan tindakan pembelian. Selain itu, kemudahan bertransaksi
melalui TikTok Shop, penyajian konten yang menarik, serta penggunaan ulasan dan
testimoni turut memperkuat efektivitas kampanye pemasaran. Dengan demikian,
TikTok terbukti menjadi media pemasaran yang efektif dalam membangun kesadaran
merek, meningkatkan minat beli, serta mendorong peningkatan penjualan produk
fashion Jiniso Jeans.

Kata Kunci: efektivitas kampanye pemasaran, TikTok, model AIDA, keputusan
pembelian, penjualan.

ABSTRACT

The rapid development of social media has transformed companies' marketing
strategies, including the use of TikTok as a promotional platform to increase product
sales. This study aims to analyze the effectiveness of marketing campaigns through
TikTok social media advertising in increasing the sales of Jiniso Jeans fashion products
and to identify the most influential dimension of the AIDA model on consumers’
purchasing decisions. This research employed a descriptive method with a qualitative
approach supported by quantitative data. Data analysis was conducted using
descriptive statistics based on the AIDA model, which consists of attention, interest,
desire, and action. The findings indicate that TikTok advertising campaigns have a
positive influence on consumers’ purchasing decisions and contribute to the increase
in sales of Jiniso Jeans fashion products. All dimensions of the AIDA model were
categorized as effective, with the attention dimension emerging as the most dominant
factor in attracting consumers at the initial stage before encouraging interest, desire,
and purchasing action. Furthermore, the convenience of shopping through TikTok
Shop, engaging promotional content, and the use of customer reviews and testimonials
further enhanced the effectiveness of the marketing campaigns. Therefore, TikTok has
proven to be an effective marketing platform for increasing brand awareness,
stimulating purchase intention, and boosting the sales of Jiniso Jeans fashion products.

Keywords: marketing campaign effectiveness, TikTok, AIDA model, purchasing
decision, sales.
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