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ABSTRAK

Tujuan penelitian mi1 adalah untuk menganalisis pengaruh promosi, kualitas
produk, dan Brand Image terhadap keputusan pembelian produk skincare Skintific
pada TikTok Shop secara parsial maupun simultan. Penelitian 1 menggunakan
metode penelitian kuanfitatif. Teknik pengambilan sampel menggunakan non-
probability sampling dengan pendekatan purposive sampling, dan jumlah sampel
dalam penelitian 11 sebanyak 96 responden. Pengumpulan data dilakukan melalui
penyebaran kuesioner kepada konsumen yang pernah membeli produk skincare
Skintific pada TikTok Shop. Metode analisis data menggunakan analisis regresi linear
berganda dengan bantuan program IBM SPSS Statistics 26. Hasil penelitian secara
parsial (uj1 t) menunjukkan bahwa promosi, kualitas produk, dan Brand Image
berpengaruh positif dan signifikan terhadap keputusan pembelian produk skincare
Skintific pada TikTok Shop. Hasil pengujian secara simultan (uj1 F) membuktikan
bahwa promosi, kualitas produk, dan Brand Image secara bersama-sama berpengaruh
positif dan signifikan terhadap keputusan pembelian. Hasil uj1 koefisien determinasi
(Adjusted R Square) sebesar 66,6% menunjukkan bahwa keputusan pembelian dapat
dijelaskan oleh variabel promosi, kualitas produk, dan Brand Image, sedangkan
sisanya sebesar 33,4% dipengaruhi oleh wvariabel lain yang tidak diteliti dalam
penelitian 1n1. Hasil penelitian 1m1 diharapkan dapat menjadi masukan bagi perusahaan
dalam meningkatkan strategi promosi, menjaga kualitas produk, serta memperkuat
Brand Image guna meningkatkan keputusan pembelian konsumen melalui TikTok
Shop.

Kata Kunci: Promosi, Kualitas Produk, Brand Image, Keputusan Pembelian
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ABSTRACT

The purpose of this study is to analyze the influence of promotion, product
quality, and Brand Image on purchasing decisions for Skintific skincare products on
TikTok Shop, both partially and simultaneously. This study uses quantitative research
methods. The sampling technique uses non-probability sampling with a purposive
sampling approach, and the number of samples in this study is 96 respondents. Data
collection is carried out by distributing questionnaires to consumers who have
purchased Skintific skincare products on TikTok Shop. The data analysis method uses
multiple linear regression analysis with the help of the IBM SPSS Statistics 26
program. The results of the partial study (t-test) show that promotion, product quality,
and Brand Image have a positive and significant effect on purchasing decisions for
Skintific skincare products on TikTok Shop. The results of the simultaneous test (F-
test) prove that promotion, product quality, and Brand Image together have a positive
and significant effect on purchasing decisions. The results of the coefficient of
determination test (Adjusted R Square) of 66,6% indicate that purchasing decisions
can be explained by the variables of promotion, product guality, and Brand Image,
while the remaining 33,4% is influenced by other variables not examined in this study.
The results of this study are expected to provide input for companies in improving
promotional strategies, maintaining product quality, and strengthening Brand Image
to increase consumer purchasing decisions through TikTok Shop.

Keywords: Promotion, Product Quality, Brand Image, Purchasing Decision
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