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ABSTRAK

Keputusan pembelian konsumen merupakan faktor penting yang menentukan
keberhasilan usaha ritel. Dalam upaya meningkatkan keputusan pembelian, Toko
Surabaya Sibolga perlu memperhatikan berbagai faktor seperti sales promotion, store
atmosphere, dan consumer trust. Penelitian ini bertujuan untuk menganalisis pengaruh
sales promotion, store atmosphere, dan consumer trust terhadap keputusan pembelian
konsumen di Toko Surabaya Sibolga. Penelitian menggunakan pendekatan kuantitatif
dengan metode survei terhadap 101 konsumen. Data dianalisis menggunakan regresi
linear berganda. Hasil penelitian menunjukkan bahwa secara parsial sales promotion
dan consumer trust berpengaruh positif dan signifikan terhadap keputusan pembelian,
sedangkan store atmosphere tidak berpengaruh. Secara simultan, ketiga variabel
berpengaruh positit dan signifikan terhadap keputusan pembelian. Nilai Adjusted R
Square sebesar 0,803 menunjukkan bahwa 80,3% variasi keputusan pembelian dapat
dijelaskan oleh sales promotion, store atmosphere, dan consumer trust, sedangkan
sisanya dipengaruhi oleh faktor lain di luar penelitian.

Kata Kunci: Keputusan_Pembelian, Sales_ Promotion, Store_Atmosphere,
Consumer_Trust, Ritel.
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ABSTRACT

Purchasing decisions are an important factor in determining the success of retail
businesses. To encourage consumers to make purchases, Toko Surabaya Sibolga
needs to pay attention to several factors, including sales promotion, store atmosphere,
and consumer trust. This study aims to analyze the influence of sales promotion, store
atmosphere, and consumer trust on consumers’ purchasing decisions at Toko
Surabaya Sibolga. A quantitative approach was employed using a survey method
involving 101 consumers as respondents. The data were analyzed using multiple linear
regression. The results indicate that sales promotion and consumer trust have a
positive and significant effect on purchasing decisions, while store atmosphere has no
effect. Simultaneously, sales promotion, store atmosphere, and consumer trust have a
positive and significant effect on purchasing decisions. The Adjusted R Square value
of 0.803 indicates that 80.3% of the variation in purchasing decisions can be explained
by these three variables, while the remaining 19.7% is influenced by other factors
outside the scope of this study.

Keywords: Purchasing_Decision, Sales_Promotion, Store_Atmosphere,
Consumer_Trust, Retail.
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