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ABSTRAK

Tujuan dalam penelitian ini adalah untuk menganalisis pengaruh kualitas
pelayanan, kesesuaian harga, dan aksesibilitas terhadap Kepuasan Konsumen secara
parsial maupun secara simultan. Teknik pengambilan sampel dengan rancangan
nonprobabilitas dengan pendekatan Purposive sampling, dan jumlah sampel dalam
penelitian ini berjumlah 100 responden. Metode analisis data menggunakan analisis
regresi linear berganda. Pengumpulan data dilakukan dengan wawancara, kuesioner.
Secara parsial (uji t) diperoleh bahwa kualitas pelayanankesesuaian harga,dan
aksesibilitas berpengaruh dan signifikan terhadap Kepuasan Konsumen. Pada hasil
secara simultan membuktikan bahwa kualitas pelayanan, kesesuaian harga dan
aksesibilitas berpengaruh dan signifikan terhadap kepuasan konsumen dengan hasil
koefisien determinasi sebesar 94,2% dan sisanya 5,8% dipengaruhi oleh faktor lain
yang tidak diteliti dalam penelitian ini.

Kata Kunci : Pelayanan, Harga, aksesibilitas, Kepuasan_Konsumen.
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ABSTRACT

The purpose of this study was to analyze the effect of service quality, price
appropriateness, and accessibility on consumer satisfaction, both partially and
simultaneously. The sampling technique employed was a non-probability sampling
design using an accidental sampling approach, with a total sample of 100 respondents.
The data were analyzed using multiple linear regression analysis. Data collection was
conducted through interviews and questionnaires. The partial test (t-test) results
showed that service quality, price appropriateness, and accessibility each had a
positive and significant effect on consumer satisfaction. Meanwhile, the simultaneous
test (F-test) demonstrated that service quality, price appropriateness, and accessibility
simultaneously had a positive and significant effect on consumer satisfaction. The
coefficient of determination indicated that these three independent variables explained
94.2% of the variance in consumer satisfaction, while the remaining 5.8% was
influenced by other factors not examined in this study.

Keywords : Service, Price, Accessibility, Consumer_ Satisfaction
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