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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh secara
parsial maupun simultan promosi, kualitas pelayanan dan store atmosphere terhadap
keputusan pembelian konsumen pada McDonald’s Cabang Sisingamangaraja.
Penelitian ini merupakan jenis penelitian kuantitatif dengan teknik penentuan sampel
non-probability sampling menggunakan metode accidental sampling. Data diperoleh
melalui  penyebaran kuesioner kepada konsumen McDonald’s Cabang
Sisingamangaraja. Analisis data menggunakan analisis regresi linear berganda. Hasil
pengujian secara parsial (Uji-t) menunjukkan bahwa variabel promosi berpengaruh
positif dan signifikan terhadap keputusan pembelian konsumen pada McDonald’s
Cabang Sisingamangaraja, begitu juga dengan kualitas pelayanan dan store
atmosphere berpengaruh positif dan signifikan terhadap keputusan pembelian
konsumen pada McDonald’s Cabang Sisingamangaraja. Hasil pengujian secara
simultan (Uji F) menunjukkan bahwa variabel promosi, kualitas pelayanan dan store
atmosphere berpengaruh positif dan signifikan terhadap keputusan pembelian
konsumen pada McDonald’s Cabang Sisingamangaraja. Koefisien determinasi
(Adjusted R Square) menunjukkan bahwa variabel promosi, kualitas pelayanan dan
store atmosphere dapat menjelaskan variasi terhadap keputusan pembelian sebesar
67,5% sedangkan sisanya 32,5% vaariabel-variabel lain yang tidak diteliti oleh
penelitian ini yaitu harga, lokasi, kelengkapan produk dan variabel lainnya

Kata Kunci : Promosi, Kualitas Pelayanan, Store Atmosphere dan Keputusan
Pembelian
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ABSTRACT

This study aims to examine and analyze the partial and simultaneous effects of
promotion, service quality, and store atmosphere on consumer purchasing decisions
at the McDonald’s Sisingamangaraja branch. This is a quantitative study utilizing a
non-probability sampling technique, specifically accidental sampling. Data were
collected through the distribution of questionnaires to consumers at the McDonald’s
Sisingamangaraja. Data analysis was conducted using multiple linear regression.
Partial test results (t-test) indicate that promotion has a positive and significant effect
on consumer purchasing decisions at the McDonald’s Sisingamangaraja branch;
similarly, service quality and store atmosphere also have positive and significant
effects on consumer purchasing decisions at the branch. Simultaneous test results (F-
test) show that promotion, service quality, and store atmosphere collectively have a
positive and significant effect on consumer purchasing decisions at the McDonald’s
Sisingamangaraja branch. The coefficient of determination (Adjusted R-Square)
indicates that promotion, service quality, and store atmosphere explain 67.5% of the
variation in purchasing decisions, while the remaining 32.5% is attributed to variables
not examined in this study, such as price, location, product assortment, and other
factors.

Keywords: Promotion, Service Quality, Store Atmosphere, and Purchasing Decision
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