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ABSTRAK

Perkembangan digital dan intensitas pemasaran melalui media sosial mendorong
meningkatnya perilaku konsumtif di kalangan mahasiswa, terutama ketika tidak
diimbangi dengan literasi keuangan dan pengendalian diri yang memadai. Penelitian
ini bertujuan untuk menganalisis pengaruh Financial Literacy, Self Control, dan Social
Media Marketing terhadap perilaku konsumtif mahasiswa Fakultas Bisnis Universitas
Mikroskil. Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei.
Data dikumpulkan melalui kuesioner yang disebarkan kepada mahasiswa Fakultas
Bisnis Universitas Mikroskil angkatan 2022 dan dianalisis menggunakan analisis
regresi linear berganda. Hasil penelitian menunjukkan bahwa Financial Literacy dan
Self Control berpengaruh positif namun tidak signifikan terhadap perilaku konsumtif
mahasiswa, sedangkan Social Media Marketing berpengaruh positif dan signifikan
terhadap perilaku konsumtif. Secara simultan, Financial Literacy, Self Control, dan
Social Media Marketing berpengaruh signifikan terhadap perilaku konsumtif
mahasiswa. Temuan ini menunjukkan bahwa rendahnya literasi keuangan dan
pengendalian diri, serta tingginya paparan pemasaran media sosial, berkontribusi
terhadap meningkatnya perilaku konsumtif mahasiswa. Penelitian ini diharapkan dapat
menjadi dasar bagi institusi pendidikan dalam merancang program edukasi keuangan
dan penguatan pengendalian diri mahasiswa.

Kata Kunci: Financial Literacy, Self Control, Social Media Marketing, Perilaku
Konsumtif, Mahasiswa.
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ABSTRACT

The rapid development of digital technology and the intensive use of social media
marketing have contributed to the increasing level of consumptive behavior among
university students, particularly when it is not balanced with adequate financial
literacy and self-control. This study aims to analyze the influence of Financial
Literacy, Self Control, and Social Media Marketing on the consumptive behavior of
students at the Faculty of Business, Universitas Mikroskil. This research employed a
quantitative approach using a survey method. Data were collected through
questionnaires distributed to students of the Faculty of Business, Universitas Mikroskil
class of 2022 and analyzed using multiple linear regression analysis. The results
indicate that Financial Literacy and Self Control have a positive but not significant
effect on students’ consumptive behavior, while Social Media Marketing has a positive
and significant effect on consumptive behavior. Simultaneously, Financial Literacy,
Self Control, and Social Media Marketing have a significant influence on students’
consumptive behavior. These findings suggest that low financial literacy and self-
control, combined with high exposure to social media marketing, contribute to
increased consumptive behavior among students. This study is expected to serve as a
reference for educational institutions in developing financial education programs and
strengthening students’ self-control.

Keywords: Financial Literacy, Self Control, Social Media Marketing, Consumptive
Behavior, Students.
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