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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh antara
Price Discount, Product Quality, dan Customer Review terhadap Impulse Buying pada
aplikasi Shopee dengan Studi Kasus pada Mahasiswa Generasi Z Universitas
Mikroskil Medan. Jenis penelitian yang digunakan dalam penelitian ini adalah
pendekatan kuantitatif. Teknik pengambilan sampel pada penelitian ini adalah non
probability sampling dengan teknik purposive sampling dengan jumlah sampel
sebanyak 100 responden. Teknik pengumpulan data dengan menyebarkan kuesioner
melalui Microsoft Form. Metode analisis data menggunakan SEM-PLS dengan
menggunakan perangkat lunak SmartPLS 4.0. Hasil penelitian menunjukkan bahwa
price discount tidak berpengaruh positif dan tidak signifikan terhadap impulse buying,
product quality berpengaruh secara positif dan signifikan terhadap impulse buying,
customer review berpengaruh negatif dan tidak signifikan terhadap impulse buying.
Hasil uji koefisien determinasi (Adjusted R’) menunjukkan bahwa variabel price
discount, product quality dan customer review secara bersama-sama mampu
menjelaskan 43.1% variasi impulse buying, sedangkan sisanya 56,9% dipengaruhi
oleh faktor lain diluar penelitian ini.

Kata Kunci : Price Discount, Product Quality, Customer Review, Impulse Buying
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ABSTRACT

This study aims to determine and analyze the effects of Price Discount, Product
Quality, and Customer Review on Impulse Buying on the Shopee application, with a
case study of Generation Z students at Universitas Mikroskil Medan. This research
employs a quantitative approach. The sampling technique used is non-probability
sampling with a purposive sampling method, involving 100 respondents. Data were
collected by distributing questionnaires through Microsoft Forms. The data analysis
method applied in this study is Structural Equation Modeling—Partial Least Squares
(SEM-PLS) using SmartPLS 4.0 software. The results indicate that price discount does
not have a positive and significant effect on impulse buying, product quality has a
positive and significant effect on impulse buying, while customer review has a negative
and insignificant effect on impulse buying. The coefficient of determination test
(Adjusted R?) shows that price discount, product quality, and customer review jointly
explain 43.1% of the variation in impulse buying, while the remaining 56.9% is
influenced by other factors outside this study.

Keywords : Price Discount, Product Quality, Customer Review, Impulse buying
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