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ABSTRAK

Pemanfaatan TikTok Shop sebagai sarana belanja berbasis media sosial mendorong
perubahan perilaku konsumen, khususnya pada produk fashion di kalangan
mahasiswa. Penelitian ini mengkaji sejauh mana Social media marketing, Electronic
word of mouth (e-WOM), dan Live Streaming memengaruhi Keputusan Pembelian
mahasiswa Fakultas Bisnis Universitas Mikroskil angkatan 2022. Penelitian
menggunakan pendekatan kuantitatif dengan pengumpulan data melalui kuesioner
yang disebarkan kepada responden terpilih berdasarkan kriteria tertentu. Analisis data
dilakukan dengan regresi linear berganda disertai pengujian hipotesis secara parsial
dan simultan. Hasil penelitian menunjukkan bahwa e-WOM dan Live Streaming
memiliki pengaruh positif dan signifikan terhadap Keputusan Pembelian, sementara
Social media marketing menunjukkan pengaruh positif namun belum signifikan secara
statistik. Secara bersama-sama, ketiga variabel independen tersebut terbukti
berpengaruh signifikan terhadap Keputusan Pembelian produk fashion di TikTok
Shop. Temuan ini mengindikasikan bahwa kredibilitas ulasan konsumen dan interaksi
langsung melalui siaran langsung menjadi faktor dominan dalam mendorong
keputusan pembelian mahasiswa. Penelitian ini diharapkan dapat memperkaya kajian
pemasaran digital serta menjadi dasar pertimbangan bagi pelaku usaha dalam
merancang strategi pemasaran yang lebih efektif di platform social commerce.

Kata kunci: Social media marketing, e-WOM, Live_streaming, Keputusan Pembelian
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ABSTRACT

The rapid growth of social commerce has positioned TikTok Shop as a prominent
platform for fashion purchases among university students. This study examines the
role of Social media marketing, Electronic word of mouth (e-WOM), and Live
Streaming in influencing Purchase Decisions among 2022 Business Faculty students
at Universitas Mikroskil. A quantitative research design was applied by collecting
primary data through questionnaires distributed to selected respondents. The data
were processed using multiple linear regression analysis, accompanied by partial and
simultaneous hypothesis testing. The findings reveal that e-WOM and Live Streaming
significantly contribute to Purchase Decisions, whereas Social media marketing
demonstrates a positive but statistically insignificant effect. When analyzed
simultaneously, all independent variables significantly affect purchase decisions.
These results highlight the importance of peer-generated information and real-time
interactive content in shaping consumer behavior in digital fashion retail. This
research is expected to provide both theoretical insight into digital consumer behavior
and practical guidance for fashion retailers in optimizing marketing strategies on
social commerce platforms.

Keywords: Social media marketing, Electronic word of mouth, Live_streaming,
Purchase Decision
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