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ABSTRAK

Penelitian ini bertujuan menganalisis pengaruh Online Customer Review, Online
Customer Rating, dan Flash Sale terhadap Buying Decision pengguna ShopeeFood di
Kecamatan Medan Kota. Pendekatan yang digunakan adalah kuantitatif melalui survei
dengan teknik purposive sampling pada konsumen yang pernah melakukan pembelian.
Data dianalisis menggunakan regresi linear berganda dengan uji-t dan uji-F. Hasil
penelitian menunjukkan bahwa Flash Sale berpengaruh positif dan signifikan terhadap
Buying Decision, sedangkan Online Customer Review dan Online Customer Rating
berpengaruh positif namun tidak signifikan. Secara simultan, ketiga variabel
independen berpengaruh signifikan terhadap Buying Decision. Nilai R Square (R2?)
sebesar 0,669 menunjukkan bahwa 66,9% variasi Buying Decision dapat dijelaskan
oleh Online Customer Review, Online Customer Rating, dan Flash Sale, sedangkan
33,1% sisanya dipengaruhi faktor lain di luar model. Temuan ini menegaskan
pentingnya promosi berbasis waktu dan ulasan konsumen dalam mendorong
keputusan pembelian pada layanan pesan-antar makanan berbasis aplikasi.

Kata kunci: Online Customer Review, Online Customer Rating, Flash Sale, Buying
Decision, ShopeeFood
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ABSTRACT

This study aims to examine the effect of Online Customer Review, Online Customer
Rating, and Flash Sale on the Buying Decision of ShopeeFood users in Kecamatan
Medan Kota, Indonesia. A quantitative approach was employed using a survey method
with purposive sampling of consumers who had made purchases during the study
period. Data were analyzed using multiple linear regression with t-test and F-test. The
results indicate that Flash Sale has a positive and significant effect on Buying
Decision, while Online Customer Review and Online Customer Rating have positive
but statistically insignificant effects. Simultaneously, all independent variables
significantly influence Buying Decision. The R Square (R?) value of 0.669 indicates
that 66.9% of the variance in Buying Decision is explained by Online Customer
Review, Online Customer Rating, and Flash Sale, while the remaining 33.1% is
influenced by other factors outside the model. These findings highlight the importance
of time-limited promotions and customer reviews in driving purchase decisions in app-
based food delivery services.

Keywords: Online Customer Review, Online Customer Rating, Flash Sale, Buying
Decision, ShopeeFood
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