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ABSTRAK

Penelitian ini bertujuan unutk mengetahui dan manganalisis pengaruh Store Atmosfer,
Promotion, Word Of Mouth terhadap Keputusan Pembelian Pada Coffee Shop Bupala Medan.
Penelitian ini menggunakan sampel sebanyak 96 konsumen dengan pengambilan sampel
Probability Sampling dengan pendekatan metode Simpel random sampling. Penelitian ini
menggunakan analisis regresi linear berganda. Metode pengumpulan data yang dilakukan yaitu
studi lapangan (Field Research) dan studi kepustakaan (Library Research). Hasil penelitian
menunjukkan pengujian secara parsial (Uji t) menunjukkan bahwa ada 2 variabel yang tidak
berpengaruh terhadap keputusan pembelian yaitu variabel promotion dan word of mouth,
sedangkan variabel store atmosfer menunjukkan adanya pengaruh terhadap keputusan pembeli
pada Coffee Shop Bupala Medan . Selanjutnya, hasil secara simultan (Uji F) menunjukkan
bahwa ketiga variabel independen (Store Atmosfer, Promotion dan Word Of Mouth) berpengaruh
terhadap variabel dependen (Keputusan Pembelian). Adjusted r square yang diperoleh sebesar
90,4% terhadap keputusan pembelian, sedangkan sisanya yaitu 9,6% dipengaruhi oleh variabel-

variabel lain yang tidak diteliti dalam penelitian ini.

Kata Kunci : Store Atmosfer, Promotion, ElectronicWord Of Mouth, Keputusan Pembelian
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ABSTRACT

This research aims to determine and analyze the influence of Store Atmosphere,
Promotion, Word of Mouth on Purchasing Decisions at the Bupala Medan Coffee Shop. This
research used a sample of 96 consumers using probability sampling using simple random
sampling. This research uses the multiple linear regression method. The data collection methods
used were field studies (Field Research) and literature studies (Library Research). Partial
testing (t test) shows that there are 2 variables that have no influence on purchasing decisions,
namely the promotion and word of mouth variables, while the store atmosphere variable shows
that there is an influence on buyers' decisions at the Bupala Coffee Shop in Medan.
Furthermore, simultaneous results (F Test) show that the three independent variables (Store
Atmosphere, Promotion and Word Of Mouth) influence the dependent variable (Purchase
Decision). The adjusted r square obtained was 90.4% of purchasing decisions, while the
remaining 9.6% was influenced by other variables not examined in this research.

Keywords : Store Atmosphere, Promotion, Electronic Word Of Mouth, Buyimg Decisions
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