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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh
Shopping Lifestvle dan Sales Promotion Terhadap Impulse Buying melalui Positive
Emotion sebagai Variabel Mediasi pada Generasi Z pengguna Shopee di Kecamatan
Binjai Barat. Penelitian ini menggunakan teknik pengambilan sampel Purposive
Sampling, menggunakan metode Nonprobability Sampling dan menggunakan rumus
Lemeshow dengan jumlah sampel sebanyak 100 responden. Metode analisis data yang
digunakan dalam penelitian ini adalah analisis SEM-PLS diolah dengan aplikasi
SmartPLS 4.0. Hasil analisis menunjukan bahwa Shopping Lifestyle berpengaruh
terhadap Impulse Buying, Sales Promotion tidak berpengaruh terhadap Impulse
Buying, Positive Emotion tidak berpengaruh terhadap Ilmpulse Buying, Shopping
Lifestyle dan Sales Promotion berpengaruh terhadap Positive Emotion, Positive
Emotion tidak mampu memediasi Shopping Lifestyle dan Sales Promotion terhadap
Impulse Buying. Hasil R-Square Adjusted 1 sebesar 0,261 artinya variabel Shopping
Lifestyle dan Sales Promotion dalam menjelaskan variabel Impulse Buying sebesar
26,1%, sedangkan sebesar 73.9% dipengaruhi oleh variabel lain yang tidak diteliti.
Dengan demikian model tersebut tergolong lemah. Hasil R-Square Adjusted 2 sebesar
0,600 artinya variabel Shopping Lifestyle dan Sales Promotion dalam menjelaskan
variabel Positive Emotion sebesar 60%, sedangkan sebesar 40% dipengaruhi oleh
variabel lain yang tidak diteliti. Dengan demikian, model tersebut tergolong sedang.

Kata Kunci : Shopping Lifestyle, Sales Promotion, Impulse Buying, Positive Emotion
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ABSTRACT

This study aims to determine and analyze the effect of Shopping Lifestyle and
Sales Promotion on Impulse Buying through Positive Emotion as a Mediating Variable
in Generation Z Shopee users in West Binjai District. This study uses Purposive
Sampling technique, uses Nonprobability Sampling method and uses Lemeshow
formula with a sample size of 100 respondents. The data analysis method used in this
research is SEM-PLS analysis processed with the SmartPLS 4.0 application. The
results of the analysis show that Shopping Lifestyle affects Impulse Buying, Sales
Promotion has no effect on Impulse Buying, Positive Emotion has no effect on Impulse
Buying, Shopping Lifestyle and Sales Promotion affect Positive Emotion, Positive
Emotion is unable to mediate Shopping Lifestyle and Sales Promotion on Impulse
Buying. The Adjusted R-Square 1 result of 0.261 means that the Shopping Lifestyle and
Sales Promotion variables in explaining the Impulse Buying variable is 26.1%, while
73.9% is influenced by other variables not examined. Therefore the model is classified
as weak. The Adjusted R-Square 2 result of 0.600 means that the Shopping Lifestyle
and Sales Promotion variables explain the Positive Emotion variable by 60%, while
40% is influenced by other variables not examined. Therefore the model is classified
as moderate.

Keywords : Shopping Lifestyle, Sales Promotion, Impulse Buying, Positive Emotion
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