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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis Pengaruh Kualitas
Produk, Promosi, Harga dan Citra Merek terhadap Keputusan Pembelian Air Mineral
Nestlé Pure Life pada Mahasiswa Prodi Akuntansi Universitas Prima Indonesia
(UNPRI) Medan. Teknik pengambilan sampel dalam penelitian ini menggunakan
teknik Accidental Sampling dengan penyebaran kuesioner secara online menggunakan
google form terhadap 100 sampel yaitu Mahasiswa Prodi Akuntansi Universitas Prima
Indonesia (UNPRI) Medan yang mengonsumsi air mineral Nestlé Pure Life. Metode
analisis data yang digunakan adalah analisis regresi linear berganda. Hasil pengujian
secara parsial menunjukkan Kualitas Produk dan Harga tidak berpengaruh signifikan
terhadap Keputusan Pembelian, sedangkan Promosi dan Citra Merek berpengaruh dan
signifikan terhadap Keputusan Pembelian. Secara simultan menunjukkan Kualitas
Produk, Promosi, Harga dan Citra Merek berpengaruh dan signifikan terhadap
Keputusan Pembelian. Hasil koefisien determinan (Adjusted R Square) diperoleh
sebesar 53% dan sisanya sebesar 47% dipengaruhi oleh variabel lain yang tidak diteliti
dalam penelitian ini.

Kata Kunci : Kualitas Produk, Promosi, Harga, Citra Merek, Keputusan Pembelian
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ABSTRACT

This research aims acknowledge to determine and analyze The Influence of
Product Quality, Promotion, Price and Brand Image on Purchasing Decisions for
Nestlé Pure Life Mineral Water Products among Accounting Study Program Students
at Prima Indonesia University (UNPRI) in Medan. The sampling technique in this
research used Accidental Sampling by distributing questionnaires online using google
form on 100 samples which are all consumers of Nestlé Pure Life Mineral Water. Data
analysis method used in this research is multiple linear regression analysis. As a result
shows, partially Product Quality and Price has no significant effect on Purchasing
Decisions while Promotion and Brand Image have an significant effect on Purchasing
Decisions. Simultaneously shows Product Quality, Promotion, Price and Brand Image
have an significant effect on Purchasing Decisions. The coefficient of determination
(Adjusted R Square) value obtained is 53% and the remaining 47% is influenced by
other factors not examined in this research.

Keywords : Product Quality, Promotion, Price, Brand Image, Purchase Decisions
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