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ABSTRAK

Penelitian ini bertujuan untuk mengetahui Pengaruh Store Atmosphere dan
Lokasi Terhadap Keputusan Pembelian Konsumen Brastagi Supermarket JI. Cut
Meutia No. 1 Medan, baik secara simultan maupun parsial. Jenis penelitian yang
digunakan dalam penelitian ini adalah penelitian deskriptif kuantitatif. Populasi pada
penelitian ini adalah seluruh konsumen Brastagi Supermarket Medan. Teknik
pengambilan sampel menggunakan metode insidental sampling dengan jumlah
sampel sebanyak 384 responden. Metode analisis data yang digunakan adalah
analisis regresi linear berganda. Berdasarkan hasil penelitian secara parsial, Store
Exterior, General Interior, Store Layout, Interior Display tidak berpengaruh
terhadap Keputusan Pembelian Konsumen, sedangkan Lokasi berpengaruh terhadap
Keputusan Pembelian Konsumen. Secara simultan, Store Exterior, General Interior,
Store Lavout, Interior Display dan Lokasi berpengaruh terhadap Keputusan
Pembelian Konsumen. Nilai Adjusted R Square sebesar 0,190 atau 19% yang berarti
bahwa variabel Store Exterior, General Interior, Store Layout, Interior Display dan
Lokasi memiliki pengaruh terhadap Keputusan Pembelian Konsumen Brastagi
Supermarket JI. Cut Meutia No. 1 Medan, sedangkan sisanya 81% dijelaskan oleh
variabel lain yang tidak diteliti dalam penelitian ini.

Kata kunci: Store Exterior, General Interior, Store Layout, Lokasi, Keputusan
Pembelian Konsumen
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ABSTRACT

This research aims to determine The Influence of Store Atmosphere and
Location Toward Consumer Buying Decision at Brastagi Supermarket Jl. Cut Meutia
No.l Medan, either simultaneously or partially. The type of this research used is
descriptive quantitative research. The population of this research is all of Brastagi
Supermarket consumers in Medan. The sampling method used is incidental sampling
method with total samples of 384 respondents. Data analysis method is linear
regression analysis. Based on the result of the research, partially, Store Exterior,
General Interior, Store Layout, Interior Display have no influence on Consumer
Buying Decision, while Location has influence on Consumer Buying Decision.
Simultaneously, Store Exterior, General Interior, Store Layout, Interior Display and
Location have an influence on Consumer Buying Decision. Adjusted R Square value
is 0,190 or 19% it means that variable Store Exterior, General Interior, Store Layout,
Interior Display and Location have an influence on Consumer Buying Decision at
Brastagi Supermarket JI. Cut Meutia No: 1 Medan, while the remaining 81%
explained by other variable that’s not examined in this research.

Keywords.: Store Exterior, General Interior, Store Layout, Location, Consumer
Buying Decision
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