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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Kualitas Produk, Harga dan Promosi
Terhadap Keputusan Pembelian Smartphone OPPO (Studi Kasus Pada Konsumen Toko Sinergy
Sellular)baik secara parsial maupun secara simultan. Penelitian ini merupakan penelitian
kuantitatif dengan pendekatan deskriptif. Jumlah sampel pada penelitian ini dihitung dengan
menggunakan rumus Formula Lemeshowdengan teknik sampling insidental sehingga jumlah
sampel pada penelitian ini diperoleh 384 pelanggan. Metode analisis data yang digunakan adalah
analisis regresi linear berganda. Hasil penelitian menunjukkan bahwa secara parsial kualitas
produk, harga dan promosi berpengaruh positif signifikan terhadap Keputusan Pembelian
Smartphone OPPO (Studi Kasus Pada Konsumen Toko Sinergy Sellular).Secara simultan
Kualitas Produk, Harga dan Promosiberpengaruh signifikan terhadap Keputusan Pembelian
Smartphone OPPO_(Studi Kasus Pada Konsumen Toko Sinergy Sellular). Koefiskien
determinasi (R square) sebesar 40,4%mempengaruhi keputusan pembelian, sedangkan masih
terdapat faktor lain sebesar 59,6% yang tidak diteliti dalam penelitian ini.

Kata Kunci : KualitasProduk, Harga, Promosi dan Keputusan Pembelian.
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ABSTRACT

This study aims to determine the effect of Product Quality, Price and Promotion on Purchasing
Decisions of OPPO Smartphone (Case Study on Consumer Sinergy Cellular Stores) both
partially and simultaneously. This research is a quantitative research with a descriptive approach.
The number of samples in this study was calculated using the Lemeshow Formula formula with
incidental sampling techniques so that the number of samples in this study were 384 customers.
The data analysis method used is multiple linear regression analysis. The results showed that
partially product quality, price and promotion had a significant positive effect on the OPPO
Smartphone Purchase Decision (Case Study on Consumer Sinergy Cellular Stores).
Simultaneously Product Quality, Price and Promotion have a significant effect on the Purchase
Decision of OPPO Smartphones (Case Study on Consumer Sinergy Cellular Stores). The
coefficient of determination (R square) of 40.9% influences the purchase decision, while there
are still other factors of 59.6% which are not examined in this study

Keywords: Product Quality, Price,Promotion and Purchasing Decisions.
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